Business Aviation and the American Success Story
By [YOUR NAME]
It’s easy to be cynical in tough times and blame certain industries for contributing to the gloomy economy. Business aviation is a good case in point. Instead of a symbol of excess, business aviation is in reality a contributor to the long-running success story that is American business.

Tens of thousands of responsible, well-managed U.S. companies, including mine, consider a business airplane a valuable tool that helps managers, salespeople, and technical experts stay connected to their customers and able to grow their markets on a global basis.
When times are tough, as they are today, and we look for ways to save costs and manage our expenses carefully, the business airplane remains an essential part of our operation.
Why? The simple answer is that the business airplane is a multiplier of efficiency and productivity. For many business missions, it saves both time and costs. This is the essence of the calculation that causes the mostly small to mid-size companies that make up 85 percent of business aviation owners and operators to keep flying year in, year out. 

Not only that, the majority of people who fly on these airplanes are mid-level employees such as salespeople, engineers, and technicians who use the travel time to continue working, meeting with or assisting customers, and even make several stops in a single day.
My story is typical. [DESCRIBE HOW YOU USE BUSINESS AIRCRAFT.]
In this tough economy, we need to reach as many customers in as little time as possible, which is increasingly difficult as airlines have pared down schedules and ceased service to about 100 communities in the past two years. There are 5,000 public airports nationwide and commercial airlines fly into fewer than 500 of them. 

Business aviation is part of a productive engine for the wider economy as well. General aviation contributes more than 1 million jobs and $150 billion annually to our economy, including thousands of good-paying manufacturing jobs and positive contributions to our balance of trade. So please don’t forget that my business airplane represents part of the solution to get our economy soaring again.
[SENTENCE STATING YOUR NAME, TITLE, COMPANY.]
